Austria

landwirtschaftskammer
dsterreich

IEC Annual Production and
Marketing Conference

Amsterdam 2005

ﬁiﬁwﬁﬁﬁﬁ AGCRARMAREKET AUSTRIA %ﬁﬁw};ﬂ“ﬁﬁ




Austria — Facts and Figures

Austria

Ik
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Population: 8.133.611
Area: 83.857 Km?
Forest Area: 47%
Agricult. Area: 40%
Capital: Vienna
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Johannes Fankhauser
Austrian Chamber for Agriculture
The Official Legal Bepresentative of Interests
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Klaus Hasler

Agrarmarkt Austria Marketing GesmbH.
The Official Marketing Organisation Enacted by
Law
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Michael Wurser
ZAG = The Austrian Poultry
Federation
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The Austrian Poultry Federation

Official Representation
of the Austrian Producers

Newly founded in Dec. 2004
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The Austrian Poultry Federation

Tasks:

Safeguarding the welfare of the Austrian
poultry industry in the long run by

Involvement in legislation process

Ik Supporting necessary changes in production
Minimizing the risks

Information and education for producers

Support of marketing activities

Effective lobbying also for the processing industry
and retailers
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Aviare Influenza
A Dangerous Threat for Austria ?

Task Force Group enacted & emergency plan
developed

Risk based monitoring intensified (free range)
Up till now no positive low pathogen samples
Ik Ongoing objective information for producers
andwirtschattsemmer [l Generally high attention and hygiene suggested

— Currently no need for restriction of out door
keeping

Further required action by government could be
set fast
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Marketing

EU-cofinanced marketing programme
2004/2005

— to publicize and explain the new
code printed
o

Brochure LeafFlet Website
WWW . rund-ums-

el.at




Marketing

EU-cofinanced marketing programme
2004/2005

to publicize and explain the new
code printed
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- FINANZIERT MIT FORDERMITTELN DER EUROPAISCHEN GEMEINSCHAFT UND MITTELN DER
AGRARMARKT AUSTRIA MARKETING GESMBH
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Die neue europidische Kennzeichnung der einzelnen Eier schafft mit Sicherheit
mehr Transparenz und dient der Information und somit dem Verbraucherschutz.
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Quality Management

Systems to resume safety, quality and
traceability of consumer eggs

Bodenhaltung

Helmut Sterrer
4673 Gaspoltshofen
2 AT 2349573
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Verkauf bis: 23.06
Mindestens haltbar bis:

—

AMA AMA Quality- OVUM-Label
Organic- Label 60 %
Label 15% 30%

market share
market share

market share

Lo Y emes ~ o

. u . llll-..:_'?p"ll
RARMAREKET AUSTRI A éﬁﬁkimiﬁ



Purchases of Shelleggs
by Production Systems

Shares of household purchases in grocery

Volume (piece) in %o Value (BJR) in 2o

13%0

46%0
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Source: Rollak®, [ M8 Marketing
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Household Purchases
of Shelleggs by Age of Consumer

Purchased pieces per head 2004
Age of household leader
up to 29 years 81,3

30-39 years 85,2 @
I k 40-49 years 90,6
landwirtschaftskammer
dsterreich

50-59 years 136,5

60 years and older 162,0
Source: Rollab, | AR Madketing

RN A GRARMARKT AUSTRI A BSIGNIE




Trend of Egg Production
In Austria (t) 1994-2004
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Trend of Per Capita Consumption and Self
Supply Rate for Eggs Iin Austria 1994-2004
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Per Capita
Consumption (Pieces)
Self Supply Rate (%)

I Per Capita Consumption —=— Self Supply Rate
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Official Laying Hen Statistics
of Austria 2005

Classified by animal keeping system
(Share of total production)

H%

17 %
Ik -

landwirtschaftskammer 22%
dsterreich

O Crganic Production BFree Hange ODeep Litter O Cage System
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New Austrian Legislation
on Animal Welfare

In Austria a new animal welfare act entered into
force in 2005

Agreement of all four parties in parliament

The federal government is now responsible for
animal welfare legislation

landwirtschaftskammer
Osterreich

Regulations for all animals (farm and pets) with
the exception of hunting and fishing
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Laying Hens - Conditions

Prohibition of conventional cage systems for
laying hens in 2009

Enriched modified cages — end of 2004
— 15 years phasing out period

landwirtschaftskammer |

Bsterreich Decision is painful for the Austrian production
locations
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Outlook

8 | oss of production

- Phasing out / cage-ban 2009 (conventional
and modified)

- Scenario: production minus 15 to 20%
- Self supply rate: from 75 to 60%

Measures
Ik - Financial support of farmers to promote
_ ,alternative production”

landwirtschaftskammer .

Gstereich - Marketing measures on new markets
(processors, restaurants, catering, bakery,
etc.)

- Initiatives to influence the shell egg - listings of
s food traders
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Outlook

d Measures (cont.)

- High quality level through
 Austrian Poultry Health Service
* Quality assurance measures

* Poultry data network along the entire
Ik vertical production chain

landwirtschaftskammer  Controlling measures

dsterreich

d Aim: Implementation by all producers

Zentrale Ar
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Thank you very much
for your attention!
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