esSmall Island in the Indian Ocean.
*40kms wide and 60kms long.

*Population of 1.2 Million

"{_;1_ } ; *Multicultural Country with a
’ E population from different origins.
:.-};_"j:;. *Egg consumption per capita: 100
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_Egg lndUstry Headlines
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/rrrrl fialimi contlnue to E& ase and small scale farmers are

EREEWR DUSINESS : - R—

o

rloials ziglef F* ér,lng Companles Iooklng more and more for Quality
CEIUTICALIoNs,
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- r\ooro Jy 120 Million eggs produced for 2004/2005.

._l'
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» r)r|__ ad e

_ﬂg@é represent 10% of total eggs sold and increased by 8%
_ pared toilast year.

— —_,-"' '-_...

:'_j °'ﬁﬂdi:0ther eggs sold in 30 egg trays in bulk.

=

. Paéteurized liguid eggs present on the market since May 2004.
e [aunching Of the “Matines 3 Cereales” in June 2005.

* Future launching of Omega 3 Eggs in 2006
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_ the island.
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branded Packed Eggs.
A
and /“.L.tﬂ/

- quwd eggs on the market since may 2004

L

® The Matines 3 Cereals Egg launched in June 2005
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e Bakeries/Catering 19%



VIBIREL EVC ution

SDETERENeIFPACKked eggs co ——
Jr)c rQFIJJrJJ WL new:supermalrke -
S VISEIIIEHELS 2l rlrounc ihessianes

i
s o

SIENIRSHB]IS and '6t'her smalll outlets
closirg e[e)ii) dilie’ torcompetition
froem Juoermrnrk' s offering better
servige i

—

"
..-l- -

-S-TTTOTe amnd more
ediabout food safety.

"T=I0*tei;segment increasing due to
~ new hotel resorts in the south of the
Island.

® Demand for liquid eggs Increasing.

* “Matines 3 Cereales” Eggs launched
with success



8,200,000
8,100,000
8,000,000
7,900,000
7,800,000
7,700,000
7,600,000
7,500,000

Grand Total 2002/2003

Grand Total 2003/2004

Grand Total 2004/2005

40,000,000
37,500,000
35,000,000
32,500,000
30,000,000
27,500,000
25,000,000
22,500,000
20,000,000
17,500,000
15,000,000
12,500,000
10,000,000
7,500,000

5,000,000

2,500,000
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— The OJU

ation of MauritiusH
congijitigelofsaveElelicjiagseile

CHltlres. | G% of the Populatlon are

linleltis er ¢f afe POOI CONSUMErs of eggs.

Morwvﬁi fasts during the year
rWJ’s‘LLJ,, |f|cally egg consumption.

- .rJJ _}E}ac centage of Vegetarians.

__Eétc fiCholesterol
,- — I\ﬂore than 40% of deaths due to

.-n~

——— -.-Cardlovascular diseases and diabetes

—— _resultlng In restriction of cholesterol
. Intake. LLaunching of Omega 3 Egg In
2006
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Animation in'a Jumbo Hypermarkets
- . h - , ——




iiplentation of ne

YWe cel] _i'_f';and Increase In tourist arrival from
yA90;000 tourists in 2004 to achieve 1,000,000 in 2
/egm (A 0ol the new Government)

= Tu, £

-; ge Eggs will be launched in 2006.
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