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Goal: Build Long-term Demand 
for the Egg Industry



Driving Incremental 
Demand Requires 

More Than Just Ideas



It Requires an Integrated Approach to 
Bring the Ideas to Market



DemandDemand

• Insights

• Innovation

• Food Chain 
Outreach

• Marketing



InsightsDemand



Insights Light the Way



Turning Data into Actionable Intelligence

SYNDICATED & 
SECONDARY 
DATA

INSIGHTS

CUSTOM PRIMARY 
RESEARCH

NEWSROOM

CUSTOMER 
INTELLIGENCE

MARKET 
INTELLIGENCE

CONSUMER 
INTELLIGENCE



Consumer Macro Trends Driving 
Product and Menu Development

Convenience ProteinSnacking



InnovationDemand





Technology

Packaging

Processing

Cooking Devices

Upcycling

Category
Expansion

Plant Forward

Beverage

Bakery

Wellness

Ingredient
Innovation

Patty

Yolk

Functionality

Enzyme

Eggcelerator Lab’s Innovation Pipeline 



Gizmo

Custard Foam

Protein Bev

EggshellsExtrusion—Snacks 

Boba



Concept Library to Spark Innovation



Food Chain
Outreach

Demand



• Develop and Grow Customer Relationships

• Build a Network of Partners 

Manufacturing Food Service Retailers CPG



Recent Successes Across the Supply Chain



Marketing
Support

Support Customer Priorities, Solve Problems 
and Leverage Opportunities

Consumer 
Insights

Sustainability

Egg Nutrition 
Center

Scientific
Research

Innovation



Keep Customers Informed & Educated



MarketingDemand



CPG &
FOODSERVICE

Tradeshows & Events
• Marketing support for IFT, IDDBA, Flavor Experience

Trade Media Outreach
• Robust media program spanning editorial outreach around 

various news drivers including tradeshows, innovation, data, 
insights, and Eggcelerator Lab updates

LinkedIn
• Targeted content across CPG and Foodservice Professionals

Thought Leadership
• Exploring opportunities to promote Stronger by the Dozen 

message to B2B Audience

Paid Media & Custom Content
• QSR Web Exclusive and Premium Report
• Prepared Foods Innovation Month Sponsorship to highlight 

Eggcelerator Lab

Channel Marketing: Build Awareness  and 
Drive Engagement



22

CPG/Ingredient Manufacturers

A M E R I C A N  E G G  B O A R D /  H 2  2 0 2 5

Foodservice Operators (Transformative Innovation) RTB (Infinite possibilities)

NEW “Meant to be Broken” Campaign 
Launches in Two Weeks



Earned Media Drives Awareness  and 
Credibility Among Customers



From Insights to Marketing
Demand Creation in Action

Egg Custard Foam
Operation: Gizmo



Eggs in Beverages:
Custard Cold Foam

Examples of Partner Targets



New Technology:
Gizmo Cooking Device

Examples of Partner Targets



DemandDemand

If You Takeaway 
One Thing from 
This Presentation…

…Ensuring the Long-
Term Success of the 
Egg Industry 
Demands an 
Integrated and 
Collaborative 
Approach



Edward Hoffman
Vice President, Marketing & Communications

American Egg Board

ehoffman@aeb.org
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